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Digital transformation in higher

education: Research proposal

Dr. Suthiporn Truktrong
Dr. Piyakarn Supanchanaburee

Dr. Ornchanok Chongsombat

Introduction

¢ Higher education institutions have assumed a major role in the social and

economic development of countries

® As higher education environment has changed mainly because of globalization
and a number of other relevant international trends, understanding all these
trends is a very significant factor for the improvement of universities

® During the transformation process, universities should be aware of all new
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approaches in the higher education area to prepare their students for a new A

world (AYDIN, O. T, 2014). | ‘_
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TABLE 8
Cross-case Coding Matrix for Perception-based Supplier Attributes and Supply Chain Management Practices
Phase I: Initial Exploration
Theme W 13 W 15 16 17 18 19 1o m "2
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‘context is suitable for the research inquiry of this study. In the next section, we discuss our case study research approach in more detail.

Case study research
We organized our methodological approach into three stages. These stages were: (1) case selection and data collection, (2) Phase-1
analysis to generate initial insights, and (3) Phase-1I analysis for cross validation. Heeding calls for rigor in qualitative research (€.g.,
), our approach adopts rigorous case selection eriteria and a replicable methodology. Our two-phase, multi-case

approach also incorporates a “replication” logic, which strengthens our ability to induct reliable models (
while maintaining generalizability ( ). Below, we explain our research methodology

through these three stages.
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Fig. 1. Overview of case selection and matching process.




